
 
 

 

 

 

 

 

A major national retailer named and shamed for stocking clothes that many consider 

inappropriate for young girls. 

“I spoke to the staff at my local library about the adult magazines on the shelf where kids 

can see them, they agreed ... I have noticed some of the more adult ones have disappeared” 

Jacquie N at www.kf2bk.com (Kids Free 2 Be Kids) 

Too sexy, too soon 

Parents, professionals and government have become increasingly concerned about a media 

industry that exploits children and their wellbeing to sell products.  The sexualisation of children can 

occur from an early age. If a child is exposed to sexually provocative media, whether it’s a music 

video on TV or a computer game, they can learn distorted concepts about themselves, affecting 

self-esteem and the development of a healthy body image.  This negative impact on children’s self-

image may affect their life expectations. 
Childhood is meant to be a time of playfulness, learning and fun. Children are entitled to develop at 

their own pace, without pressure from inappropriate marketing and advertising. When children see 

sexually explicit dance routines or advertisements that model children on sexy adults, they can 

learn to link their appearance to being sexy and successful in the real world. Children imitate 

behaviours without understanding the potential implications. 
Dr Amanda Gordon, former President of the Australian Psychological Society says: “If the message 

is that you should be sexy and grown-up, instead of being a kid, then kids aren’t practising and 

learning how to be whole human beings that will actually make them into great adults.”  

What can parents do? 

Parents’ Checklist 

 Tell your children from a very early age, and often, that they are loved for who they are.  

 As they get older, help them understand that beliefs that link ‘beauty’ with happiness and 

success are mistaken.  

 With adolescents, explain that ads are designed to make you think that being sexy is the same 

as being successful, but this isn’t true.  

 Minimise children’s exposure to commercial media and kids’ magazines.  

 Don’t dress your child as a little adult.  

 Help your child to understand the difference between public and private behaviour – some things 

are OK at home but not in public.  

 Don’t buy make-up, high heeled shoes and skimpy clothing or bras for young girls.  

 Congratulate department stores that offer good choices in clothing.  

 Boycott products that are advertised in a way that exploits children.  

 Use the Advertising Standards Bureau’s free public complaints service to complain about 

inappropriate advertising in the mainstream media. 

http://www.kf2bk.com/


 
 

 

This checklist is adapted from the Australian Council on Children and the Media Fact Sheet, ‘Too 

Sexy, Too Soon: The sexualisation of children in the media’at www.childrenandmedia.org.au   

How to make a complaint 

Advertising 

The Advertising Standards Bureau (part of the Australian Association of National Advertisers) 

manages a self-regulatory advertising standards system. To complain about inappropriate 

advertising in the mainstream media go to the Advertising Standards Bureau's free public 

complaints service at www.adstandards.com.au 

TV, Radio and Online Content 

If you see something inappropriate in programs or program promotions (but not advertising) on TV 

or radio, you should complain directly to the TV or radio station.  

The Australian Communications and Media Authority has oversight of the regulation of 

broadcasting, radio-communications, telecommunications and online content. If you are not 

satisfied with your response from the station or do not receive one, you can make a complaint at 

http://www.acma.gov.au/web/homepage/pc=home 

Computer Games 

If you have a complaint about a computer game, contact the Classification Board: 

http://www.classification.gov.au/Pages/default.aspx 

Or contact your local MP 

The Australian Council on Children and the Media (ACCM) (incorporating Young Media Australia) is 

a peak not-for-profit national community organisation which is raising public awareness of the issue 

and produces quality information for parents about the media and children. For more information 

visit www.childrenandmedia.org.au     

 

Useful resources 

Research 

Australia. Senate Standing Committee on Environment, Communication and the Arts 2008, Inquiry 

into the sexualisation of children in the contemporary media environment, Canberra. 

http://www.aph.gov.au/Parliamentary_Business/Committees/Senate_Committees?url=eca_ctte/sex

ualisation_of_children/index.htm 

Publications 

The Commissioner for Children and Young People www.ccyp.wa.gov.au/content/Sexualisation-of-

children-.aspx 

Websites 

Kids Free 2 Be Kids (Kf2bK) 

www.kf2bk.com 

The Australian Council on Children and the Media (formerly Young Media Australia) 

www.childrenandmedia.org.au   

Cybersmart (The Australian Communications and Media Authority) 

www.cybersmart.gov.au  

http://www.childrenandmedia.org.au/
http://www.adstandards.com.au/
http://www.acma.gov.au/web/homepage/pc=home
http://www.classification.gov.au/Pages/default.aspx
http://www.childrenandmedia.org.au/
http://www.aph.gov.au/senate/committee/eca_ctte/sexualisation_of_children/index.htm
http://www.aph.gov.au/senate/committee/eca_ctte/sexualisation_of_children/index.htm
http://www.aph.gov.au/Parliamentary_Business/Committees/Senate_Committees?url=eca_ctte/sexualisation_of_children/index.htm
http://www.aph.gov.au/Parliamentary_Business/Committees/Senate_Committees?url=eca_ctte/sexualisation_of_children/index.htm
http://www.ccyp.wa.gov.au/content/Sexualisation-of-children-.aspx
http://www.ccyp.wa.gov.au/content/Sexualisation-of-children-.aspx
http://www.kf2bk.com/
http://www.childrenandmedia.org.au/
http://www.cybersmart.gov.au/

